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As economic globalization develops in depth, the source and benefit of 
contemporary international trade featured with knowledge economy and technology 
progress has changed and achieved a trade power conversion, which makes the 
endogenous comparative advantage from specialization become an important origin to 
the sustainable growth of economy and trade. Under the guidance of the exogenous 
comparative advantage, China is facing many problems and needs transform extensive 
growth into intensive growth immediately, and the premise of the transformation is a 
shift from relying on the exogenous comparative advantage to the endogenous 
comparative advantage. Since 1950s, the service economy has appeared impressively. 
With a strong industry association and external spillover effects, as a “catalyst” and 
knowledge intermediation, producer services are the core and support of the service 
economy. It is an inevitable result of specialization and market economy deepening, 
absolutely its development will affect the evolution of a country’s comparative 
advantage. 
We take the relative utility price ratio as the basis to construct an innovative 
theoretical framework. Firstly, we analyze the influence of producer services 
horizontal and vertical innovation on the final production cost in D-S monopolistic 
competition, and the influence of producer services on the product price in the 
production decision-making plan model importing transaction cost factor. On this 
basis, we introduce two mediators of production cost and transaction cost, to inspect 
the mechanism and degree of the two mediators with the mediating effect analysis. 
Secondly, due to the product heterogeneity and consumer preferences in non-complete 
competitive market, we put forward the theoretic idea that producer services 
representing human capital will increase product value added and utility promotion. 
At the same time, we also take China as an example to study the industry differences 
of producer services in the process of endogenous comparative advantage formation. 
Thirdly, in an open economy, we discuss its influence on the merchandise export 
through the relation analysis of producer services and the value chain promotion and 
reciprocal dumping model of international trade. Then after describing the panorama 
of China’s export, we have an empirical study of panel data on 35 industries in China, 














export, their industry differences of export effect, and the most important influential 
factor to the international competitiveness. Finally, we make efforts to give a clear 
explanation of the development and difficulties of producer services in China, and 
actively construct a policy space to hasten the development of producer services.  
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导  论 
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业发展进入了新的历史时期。20 世纪 60 年代，美国、日本、英国、法国、加拿
大等发达国家基本完成了“工业经济”形态向“服务经济”形态的转变，目前发
达国家服务业增加值占 GDP 平均比重为 60-70%，美国高达 80%以上，发达国家
服务业就业比重也高达 70%左右，服务业显然已成为发达国家国民经济的主导力
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